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Week Date
1 3 Oct   Introduction
2 10 Oct Communication as 

structure3 17 Oct

4 24 Oct Communication as 
ritual5 31 Oct

6 7 Nov Communication as 
performance7 14 Nov

8 21 Nov Communication as 
discourse9 28 Nov 

10 5 Dec Student presentations
11 12 Dec Individual tutorials



Coursework  1 – (5 Dec)
Group presentation (50%) 

As a group, choose two celebrities. 
Compare and contrast their 
communication strategies.

Coursework 2 – (9 Jan)
2.000 words essay (50%)

Pick one celebrity of your choice. Choose 
one of the four theoretical approaches 
covered in class. Using these theories, 
perform an analysis of your celebrity’s 
communication strategy.

For next 
week

1. Work on your final assigment one

By now, each group should have picked the 
celebrities you want to compare, and which 

specific aspects of their strategies you want to 
examine 

Now you need to decide which approaches 
and tools you want to invoke to help with your  

comparison.  

As a group, go over the materials and 
approaches we discussed so far, and weigh 

their pros and cons. Write your conclusions on 
the blog. E.g. “We think that adopting 

perspective X will help us highlight characteristic 
A of our celebrities. However, perpective X is not 

taking into account this or that factor…”

2. Readings
Turner, G. (2004) Understanding Celebrity. Ch.2 “Production”

(Online)



While there is a great deal of image management and 
image control for both male and female celebrities, female 
celebrities are subject to a more stringent and overt 
surveillance and judgement—hence the interest in looking at 
Madonna and Lady Gaga. 

But why the criteria are more stringent for women? Both 
historically and currently women have been policed more 
strictly, due to their subordinate position in the power 
structure. Think of the idea of hegemonic masculinities.

On top of that, celebrity culture is part of the neoliberal 
consumerism discourse, which is coded female. Women are 
subjected to regulations because they are at the centre of 
consumerist ideology. (please refer to Ady’s lecture on 
neoliberalism)

1. Why and how image management 
and control are closely and specifically 

concerned with female celebrities?

All of us act/perform, as we saw when talking about Bourdieu
and Bakhtin, and as I will explain again later. However, women 
have been policed more stringently, so there is more pressure to
perform according to conformist criteria – social standards of 
beauty being a key one. 

This also mean that women are in a position of lesser power. So,
if a woman does have power, she is going against the grain, 
and this is not perceived as “normal”. Therefore the necessity of 
a “masquerade” or protective colouring: the more a woman 
has power, which is coded masculine, the more she has to hide 
it by acting over-feminine. 

Men do not need to hide and perform to the same extent, 
since their subject position usually has more power. Again, the 
notion of hegemonic masculinity is a useful tool to read the 
situation.

2. Can you elaborate on the notion of 
female masquerade? Do all women 

act/perform? How is this related to 
beauty?  And how is this different for 

men? 



Field, face and carnivalesque are ways to look differently at what we usually 
conceive as personal tastes, behaviours and beliefs. These concepts all highlight 
the socially constructed nature of our ideas, interactions, behaviour and habits. 

Field is the network of habits that we form and are formed by: what we are used 
to, what makes sense to us, how it shapes etc. This is not personal but socially 
constructed. You can compare this to hegemony and discourse

Face is the way we present ourselves to the world – again, not as a  personal 
choice/behaviour, even if it feels that way: we have a public image and it projects 
a specific social message, especially if we are not aware of it.

Carnivalesque is one of the ways in which social order and conventions (including 
face, habits, ideologies, social/cultural capital etc) break down. This breakdown is 
ambiguous and temporary—by breaking the rules we point out that there are rules, 
which we follow most of the time. You can also compare the idea of carnivalesque
with that of masquerade, with interesting results.

3. I didn’t understand the concept 
Bourdieu’s field, Goffman’s face, and 
Baktin’s Carnivalesque. How can you 

apply these concepts to our everyday 
life? 

The key here is the quotation marks around “being yourself”. Think of 
the narrative technique of realism: realism is not the real, it just gives 
the illusion of the real. So, when we say there’s lots of selves, some of 
them real and some false, we are actually piling up different 
narratives—but they are all narratives. We should bracket out the 
“raw datas of reality” since we don’t have them: nobody knows 
everything about other people, all we have is our interpretation
anyway. 

The narrative of “authenticity” (and its specular idea of “fake”) are 
both narratives. Some of these narratives are performed as if the 
celebrity herself believes them/performs them as “real self”, but it’s 
still a performance. This allows for the “authentic/fake” discourse 
that polarises opinion and creates an affective hook, and also takes 
attention away from the constructed nature of public 
communication. 

4. Tolson says: the projection of a public 
image can simultaneously amount to a 

way of “being yourself” .  I am aware that 
Lady Gaga’s successful public image is not 

herself, I don’t believe people can think 
and behave like that—it’s marketing. How 

do I make sense of this?  



In your group, outline the 
ways in which you are 

collecting bibliographic 
references, and how you 

use them for your 
presentation (and in 

general for this module).  

Be prepared to discuss your 
findings.  

ActivityActivityActivityActivity

Communication as 
performance 2

Identity 
Performativity
and camp 



Identity as discursive 
formation 

The individual subject is not stable 
- there’s no “essential” fixed self
- the self is a social construct

Discursive categories structure the 
individual, put it in a “subject position”

Foucault, Madness & Civilisation (1967)
- Madness is a highly constructed notion
- “raw data” of aberrant behaviour is 

constructed differently (e.g. medieval divine 
possession vs. today’s illness)

Development of modernity: 
moving from religious to medical 

discourse 

Social control: 
clearcut “madness” and “sanity”

categories label any non-conforming 
behaviour mental illness. 

Categories such as women or gay 
people have been historically labelled

as sick through the discourse of 
“hysteria” or “sexual orientation 

disturbance”

Identity, performance and madness:
“Marry the Night”

http://www.youtube.com/watch?v=cggNqDAtJYU

Uses of Madness



Behaviour and Identity:  History of Sexuality

Identities are not fixed, do not 
determine who we are

Sexuality is fluid over a very 
diverse spectrum

Sexual identities are socially 
constructed

Discourse engenders a 
view of sex as marker of 
identity, not just a set of 
behaviours

“sexual acts with a person 
of the same sex”

vs.
“a homosexual”

Celebrity, 
Gender and 

Sexual Identity

Mainstream acceptance of 
homosexuality may “reinforce the 
dominant social order by presenting 
same-sex sexuality as a matter of 
private lifestyle, thereby neutralizing 
its political challenge.” (Diamond 
2005: 104)

Male gaze fantasy of watching two 
feminine women together 

Same-sex experimentation 
ultimately confirming an essential 
heterosexuality

Portrayal of heterosexual 
identification as non-political life-
style choice

Madonna, Christina Aguilera, Britney Spears – MTV Awards 2003 
http://www.youtube.com/watch?v=cUaiyBr7wqQ&feature=related



Pair up with someone you haven’t 
worked with yet. In pairs, discuss 

portrayals of gender and sexuality 
in celebrity discourse. 

Be prepared to discuss your findings.  

Activity

Communication as performance 2

Identity
Performativity
and camp



Important parts of identity,  such as sexuality or gender, are 
constructed and brought into being through a performance. 

The performance engenders the subject. There is no identity
before or  outside its performance.

“gender is a kind of persistent impersonation that passes as
the real” (Butler 1990, viii)

Gender is always a doing, though not a doing by a subject 
who might be said to preexist the deed… There is no 
gender identity behind the expressions of gender …

identity is performatively constituted by the very 
‘expressions’ that are said to be its results”

(Butler 1999: 33).

Identity through Performance

Dressing the Part: Drag

Cross-dressing’s gender parody is a 
powerful tool in deconstructing and 

denaturalising gender norms—
pointing out the performativity and 

“in-credibility” of gender

We can see masquerade as female-
female drag:  hyper-femininity as a 

feminist strategy to critique sex and 
gender roles (Evans et al. 2010)

Joe Calderone at the VMTV awards 
http://www.youtube.com/watch?v=SkWoA25V4tQ



What is camp?

'What A Performance!' ITV UK 1997 
http://www.youtube.com/watch?v=jE3JCJixrq8

“a distinct mode of mass media 
communication that is both capable of creating 
ironic distance and emotional attachment.”
Horn (2010)

Camp unsettles hierarchies and highlights the 
performative contructedness of the real 

Camp involves parody, irony, aestheticism, 
theatricality, humour, excess

Camp as Performance: 
Embrace Your Diversity
Historically, camp reclaims stigmatised
performances of gender: a ‘reverse 
discourse’ and a stylised performance

Gay men internalize the dominant 
discourse that constructs them as 
effeminate, and then translate that 
into their camp self-representation. 
(Chaudhuri 1987)

Gay liberation movements in the 
1970s rejected camp as cliched
internalised homophobia, deleterious 
to gay rights politics



Camp from subculture 
to mainstream

Sontag (1964): camp moves 
into popular culture and 

aesthetics 

Camp in popular culture can be 
a subversive strategy

Camp can also be a mainstream 
recuperation, a reactionary or 

homophobic derision

Compare  with carnivalesque: 
camp reproduces and 

reinforces stereotypes while 
subverting them 

“in the circuits of late capitalist consumption, the 
visibility of sexual identity is often a matter of 
commodification” (Hennessy 1995: 31)

“goods … are another form of discourse of power 
structure which maintains the status quo … Celebrities 
[as a] camp ‘product’ “ are subverting the discourse 
(Kates 1997)

Lady Gaga has a keen awareness of camp mechanisms 
for “tricking” and infiltrating mainstream culture: 

• pop song as the sugar, Gaga as the medicine
• trying to “change the world one sequin at a time”
• programmatic commitment to gay rights
• multiple allusions to camp icons: Andy Warhol, David 

Bowie, Freddie Mercury, Grace Jones …

Gaga’s Camp: Consumer 
Phenomenon?



For next 
week

1. Work on your final assigment one
As a group, start outlining the structure of 

your final presentation. Ask yourselves:  
What are the most important things you 

want to say? 
What type of argument are you putting 

forth?
What are you basing the argument on?

How can you support it? 
What possible objections to your points can 

you envision?  

2. Readings
Diamond, L. (2005) “ ‘I’m Straight, but I Kissed a Girl’: The Trouble with American 

Media Representations of Female–Female Sexuality” Feminism & Psychology 15 (104-
110) - Online

Richardson, N. (2006) “As Kamp as Bree:
The Politics of Camp Reconsidered

By Desperate Housewives” Feminist Media Studies 6: 2 (57-174) - Online

Horn, K. (2010) “Camping with the Stars: Queer Perfomativity, Pop Intertextuality, and 
Camp in the Pop Art of Lady Gaga”

http://copas.uni-regensburg.de/article/view/131/155


