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Module 
introduction

Module Objectives 

Position audience studies within media and 
cultural studies

Critically examine theories and conceptualisations 
of ‘the audience’

Understand how we can investigate audiences

Understand how specific audiences engage with 
media texts

Syllabus
2015-16

TutorialsMon 18 Apr
STUDY BREAK
RecapMon 21 Mar
Sexed audiencesMon 14 Mar

Date Topic 
Mon 18 Jan Introduction 
Mon 25 Jan What are “audiences”? 
Mon 1 Feb Methodological approaches
Mon 8 Feb Identity and difference

Mon 15 Feb Adoring audiences
Mon 22 Feb Gendered audiences 
Mon 29 Feb Classed audiences
Mon 7 Mar Racialised audiences

Mon 25 Apr Tutorials
Mon 2 May Due Date

Mon 6-8pm  ET130



Assessment

A 3.000 words academic essay
• Due date Mon 2 May 
• Pass mark is 40% 

Hand-in via Moodle

LATE SUBMISSION = MARK OF ZERO AND RESIT
NO SUBMISSION = NO RESIT = NO DEGREE

Serious and documented problem?  You may request an 
extension before the due date 

How marks work

70 and over 1st A Excellent!

60-69 2.i B Very good

50-59 2.ii C Good

40-49 3rd D Needs work

39 or less Fail F Fail

The average mark across Coventry University is 52

Essay topic
Identify a specific community or group of people and 
analyse in detail the ways they engage with  media 
texts, and how such relationships structure their 
community, their identity and their behaviour. Are 
these people an audience? What makes them into an 
audience, and in which specific ways? How do they 
make sense of their affective and relational identities?

You should refer to the examples of ethnographic 
studies discussed in class, and to the theories 
associated with them. You should also demonstrate 
awareness of your disciplinary and methodological 
approach. 

Materials and Resources

The module blog contains a variety of materials and all necessary module 
content: lecture slides, readings, assignments... You should access the blog 
weekly for updates. 

http://mafaldastasi.com/ (go to teaching/postgraduate/M87MC)

Moodle will be used 
• to book office hour tutorials
• to hand in your assignment (due on  Mon 2 May)

Read the blog. Some information is only available on the blog. 

Read the blog. People who read the blog consistently do better on this module.

Ground rules
Pay attention 

Be considerate

Communicate politely

Be on time

Attend

Get involved 

Do the readings

Work hard 

Be critical

Refer to the ground rules handout provided

Be critical and analytical

We want to hear what you think—what your analysis 
can contribute to the sum total of knowledge

We do not want you to repeat what other people said 
on a given topic, or even worse, copy their words into 
your written work. 

Penalties for academic dishonesty range from a mark 
of zero to being excluded from the University



Content 
Overview

PLEASE SIGN REGISTER

Key themes 

Ideas and approaches to audience 
studies 

What are “audiences”?

How do we approach and study them?

Case studies 

Activity
As a group, discuss the ways in which 
you are an audience.  

• What do you do that makes you an 
audience, and why? 

• How do you express your identity as 
an audience?

• How do you think of your activities and 
beliefs?

Prepare to discuss in class

Activity
As a group, discuss the following questions: 

• Can others predict your behaviour? Can you 
predict theirs? How?

• Can others make you do something you don’t 
want to do?  Can you make them do something 
they don’t want to do? How?

• Can they make you feel different from who you 
are? Can you make them feel different from who 
they are? How?

Prepare to discuss in class

Activity
As a group, discuss the following questions: 

• Can the media predict your behaviour? Can you 
predict theirs? How?

• Can the media make you do something you don’t 
want to do?  Can you make the media do 
something they don’t want to do? How?

• Can the media make you feel different from who 
you are? Can you make the media different from 
who they are? How?

Prepare to discuss in class

Is “audience” that simple?



Is it all the same? 
Context 
Subjectivity 
Perspective
Identity
Social differences
Values and beliefs

Ideologies
Institutions
Power dynamics
Human interactions
Culture

People are not passive or stupid
People are not an undifferentiated mass

‘We must get away from the habit of 
thinking in terms of what the media do to 
people and substitute for it the idea of 
what people do with the media’. 
(Halloran, 1970)

People do not always do what they 
are told

Can’t automatically anticipate behaviour or 
thinking

Can’t directly change behaviour or thinking

BUT 

We can analyse what is going on in specific 
situations

Lecture 
one

the discipline of cultural studies

we cannot be ‘objective’

there is no unique, 
absolute, fixed ‘truth’

there is no simple 
cause/effect link

Questions we ask, and 
methods we use, 
determine our findings

What is worth looking at?

Focus on culture as the texts and 
practices of everyday life

“Making the familiar strange”

Ideas and meanings do not just simply 
exist: they are made

Who makes them, how, why, when?

Michel de Certeau



How do we look at media?

Meaning is  situational and contextual

We cannot separate text, production, 
consumption

Creation and interpretation of texts, or encoding and decoding are 
“linked but distinctive moments - production, circulation, 
distribution/consumption, reproduction” (Hall 1980: 128)

Readings “are socially contingent practices” (Corner 1983, 267-8) Stuart Hall

Who decides what is 
“good”?

“Culture is Ordinary” (1958) 

Working class practices are a 
legitimate cultural expression

Popular culture is culture

[popular film] “weekly serves the leisure of twenty-
five million British adults, and which deals well or 

badly, but at least with great emotive power, with the 
values of man and society” (Williams, 1993: 186)

Who are we ignoring?
Who do we pay attention to, and 

why?

Why some cultures are devalued?

How do we look at  forgotten and 
under-privileged groups?

Are girls […] really not active or present in youth sub-
cultures? Or has something in the way this kind of 

research is done rendered them invisible?
(McRobbie and Garber 1975: 209)Angela McRobbie

Recap
This module looks at key ideas and 
approaches to audience studies. The module 
asks, what are “audiences”? How do we 
approach and study them? The module also 
looks at specific case studies aimed at media 
audiences. 

Weekly sessions Mon 6-8pm ET130 

All info posted weekly on the blog

Final assessment: 
Academic essay: due Mon 2 May

SEE YOU NEXT WEEK!


